& MONDIAL ASSISTANCE

whatever it takes

Mondial Assistance serves it up for Tennis

Australia

Mondial Assistance secures naming rights to
Gold Coast’s Women'’s Hardcourts

(Brisbane) Tuesday 16 August 2005 — One of Australia’s premier women’s tennis
events is set for a new title, with Mondial Assistance signing on as naming rights
sponsor of the Australian Women’s Hardcourts for the next three years.

Soon to be ranked world number one in women'’s tennis and already 2004 Wimbledon
titleholder, Maria Sharapova has signed on the 2006 Mondial Assistance Australian
Women’s Hardcourts, to be held in January at Royal Pines on the Gold Coast. Maria
is the latest in a line of women'’s tennis greats to play the championship, including
former world number one’s Justine Henin-Hardenne and Venus Williams, Grand Slam
legend Martina Navratilova and Anna Kournikova.

Mondial Assistance’s announcement coincides with the Queensland Government's
renewed commitment to the championship, with Premier Peter Beattie today pledging a
further three years’ support through Queensland Events Corporation.

Mondial Assistance is part of the global Mondial Assistance network, the world’s largest
provider of travel insurance, medical assistance for travellers, health insurance for
students and automotive assistance services.

“We are excited at the prospect of being so closely aligned to an event that attracts the
likes of Maria Sharapova and is followed by thousands of Australians. The Queensland
Government’s renewed commitment to the Mondial Australian Women’s Hardcourts is
especially welcome news on the day we announce our sponsorship,” said Mondial
Assistance Managing Director, Peter Edwards.

“We are keen to boost our profile and demonstrate our commitment to the safety of
travellers, drivers and the business community across the country. Needless to say,
we're looking forward to the Mondial Australian Women'’s Hardcourts championship in
January and watching some world-class tennis on the Gold Coast,” Mr Edwards added.
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For more information on Mondial Assistance, visit www.mondial-assistance.com.au.

ENDS

For further information: Toby Barker, Mango Communications
(02) 8260 2855
Mondial@mangocommunications.com.au

Mondial Assistance Assistance Group: an intervention every 3 seconds, anywhere in the world.
Worldwide leader in assistance, travel insurance and customer services, today Mondial Assistance Assistance
Group counts nearly 7,600 staff members speaking over 40 languages. They work throughout the world in
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collaboration with a network of 400,000 service providers and 240 correspondents. 250 million people, or 4%
of the world population, benefit from the Group’s services, which it proposes on 5 continents in 28 countries.
The Group mainly operates under its three international brands: ELVIA, Mondial Assistance Assistance and
World Access.

Mondial Assistance Assistance Group is a member of the Allianz Group through AGF and RAS International,
each holding a 50% capital stake.

www.Mondial Assistance-assistance.com.au www.Mondial
Assistance-assistance-group.com

Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that are based on
management's current views and assumptions and involve known and unknown risks and uncertainties which could cause actual results,
performance or events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking
by reason of context, the words "may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue” and
similar expressions identify forward-looking statements. Actual results, performance or events may differ materially from those in such statements
due to, without limitation, (i) general economic conditions, including in particular economic conditions in the Allianz Group's core business and core
markets, (i) performance of financial markets, including emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and
morbidity levels and trends, (v) persistency levels, (vi) interest rate levels, (vii) currency exchange rates including the Euro - U.S. Dollar exchange
rate, (viii) changing levels of competition, (ix) changes in laws and regulations, including monetary convergence and the European Monetary
Union, (x) changes in the policies of central banks and/or foreign governments, (xi) the impact of acquisitions (e.g. Dresdner Bank), including
related integration issues, and (xii) general competitive factors, in each case on a local, regional, national and/or global basis. Many of these
factors may be more likely to occur, or more pronounced, as a result of the event on, and following, September 11", 2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz AG'’s filings with the U.S.
Securities and Exchange Commission. Allianz AG assumes no obligation to update any forward-looking information contained in this release.
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