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& MONDIAL ASSISTANCE

whatever it takes

Travel agents: don’t be put off
by new stamp duty on insurance

(Brisbane) 26™ May 2005 — Agents in New South Wales should not be dissuaded from
encouraging customers to take travel insurance following Tuesday’s announcement of an
increase in stamp duty premiums on general insurance in the State, according to one of the
world’s largest assistance organisations, Mondial Assistance.

Due to take effect in the 2005 / 2006 financial year, the increase in stamp duty costs from 5
to 9 per cent was announced during Tuesday’s NSW budget launch. It will predominantly
apply to all stamp duties on domestic travel insurance, and cancellation charges on
international travel insurance.

Mondial Assistance estimates that on an average international policy of $264.00, the new
stamp duty premiums will result in an increase of approximately $5.00, while an average
domestic policy of $127.00 will incur an additional charge of approximately $4.00.

While the Government has encouraged insurance companies to bear the costs of the
increase, early comments from the industry have indicated the extra charges will be passed
on to consumers.

“It is disappointing the NSW Government has chosen to introduce this extra tax without
regulating who should carry the cost. That said, travel agents need to be mindful that the
need for travellers to insure themselves is greater than ever, and supersedes the discomfort
of these extra charges,” said Mondial Assistance Australia Managing Director, Peter
Edwards.

“While the reality is that the industry will ultimately pass this increase onto the purchaser,
travel agents need to be aware that any increase for individual travellers will be negligible
and should not affect their decision to take insurance for domestic and international travel.”

According to Mr Edwards, recent events have demonstrated how easy it is to be caught in
situations travellers haven't planned for.

“While a certain amount of responsibility lies with the travellers themselves, we as an
industry have a responsibility to ensure those heading overseas are suitably prepared.”

“Travel Agents are a vital source of information for travellers, and are in the best position to
explain the realities of the need for travel insurance. | would encourage any Agent in NSW
who is concerned about the new duties to investigate how the changes will affect them in
real terms, and share this information with their customers,” Mr Edwards added.

! Calculation based on all policies sold in NSW in 2004 through Mondial Assistance.
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NSW Agents are welcome to direct any questions regarding the new stamp duty premiums
to Mondial Assistance Australia General Manager - Insurance Development, John Colless at
jcolless@mondial-assistance.com.au.

ENDS

Media contacts: Toby Barker, Mango Communications
+612 8260 2855
mondial@mangocommunications.com.au

Mondial Assistance Group: an intervention every 3 seconds, anywhere in the world.

Worldwide leader in assistance, travel insurance and customer services, today Mondial Assistance Group counts
nearly 7,600 staff members speaking over 40 languages. They work throughout the world in collaboration with a
network of 400,000 service providers and 240 correspondents. 250 million people, or 4% of the world population,
benefit from the Group’s services, which it proposes on 5 continents in 28 countries. The Group mainly operates
under its three international brands: ELVIA, Mondial Assistance and World Access.

Mondial Assistance Group is a member of the Allianz Group through AGF and RAS International, each holding a
50% capital stake.

www.mondial-assistance.com.au www.mondial-assistance-group.com

Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that are based on
management's current views and assumptions and involve known and unknown risks and uncertainties which could cause actual results, performance or
events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking by reason of context,
the words "may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue” and similar expressions identify
forward-looking statements. Actual results, performance or events may differ materially from those in such statements due to, without limitation, (i) general
economic conditions, including in particular economic conditions in the Allianz Group's core business and core markets, (ii) performance of financial
markets, including emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends, (v) persistency
levels, (vi) interest rate levels, (vii) currency exchange rates including the Euro - U.S. Dollar exchange rate, (viii) changing levels of competition, (ix)
changes in laws and regulations, including monetary convergence and the European Monetary Union, (x) changes in the policies of central banks and/or
foreign governments, (xi) the impact of acquisitions (e.g. Dresdner Bank), including related integration issues, and (xii) general competitive factors, in each
case on a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of the event on,
and following, September 11", 2001.

The matters discussed in this release may also involve risks and uncertainties described from time to time in Allianz AG's filings with the U.S. Securities
and Exchange Commission. Allianz AG assumes no obligation to update any forward-looking information contained in this release.
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